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Offline PR

o 9 S g SN S 0 908 Ly ) Ao

_ 4]
|35 (g (s090e Bulg) b (B8 sogebe Bl 4 Soig Sl (sog0e by
1S9 )5Sl (050 Iulg) )

(,_,1-0| Oglas ) ro-ws o dlawl dels -

- % U392 (sholed 9 U392 L gwgs T

= sroS sld 45 Y

039 2l 2iz-F

ooo - p3lell 593 Cac pui—d
G ?_{; ?-100 m ! Olo)j & 9 xS )d o0 wriwd J3-F

Gﬂ)f Gil.e.?—v

www.faisalkarimi.com 9/11/2015



o 3 P SWig gl (og0s Tulgy 192

electronics

& ¢ SITH ST L i ¢ LB9 39005 ) OLbloo 4 495 D9 b
((so90c O, 9 Oilrdgi ol 8l ¢ o duog>

o9 buly) 4 (Suig iUl sogec buly) Jresdi Jole (o plage " Cue puw

Canw|

6350 31 Olojl oy Jolozo 9 4 gags LI

$J9) Bl 9 p3law yob L Olig s jui 3 90 Oleldbl 9 Bloas 41
Oluwwgo 9 L Olojlw 9 Lasle Lisw 5l 9 2B Seugo

I 390 Olelbl 4 b Ylojlw Olble 9 U159 pgsls (o piand Jagunss

b 450 GialS 9 Sl gUbl g Ol s T8 s jlw 23l

www.faisalkarimi.com 9/11/2015



EPR 4 wilidho mad lic

CYBERW
PR. Branding. Social Media. Done.
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Opportunity and Results
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The Internet is public relations
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1Online PR

Monitoring the buzz about your brand

\ Your online reputation is vital, monitor it
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WEB 2.0

Web 2.0

The Web As Platform o/_
Harnessing Collective Intelligence 9,

*  Data As Valuable As Functionality
Continuous Improvement Gradient
Frictionless Programming & Data Models
Software That Crosses Boundaries
Immersive, Social, Rich User Experiences

A JPJ mash-ups

A
el Software as 0%9 SS
a Service

Democracy

Identity 20

2.0
Advertising

Media 20
Law 2.0 2.0

Library
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PR. Branding. Social Media. Done.
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Participatory Media

Web Apps
Mobile Micro Blogs

Blogs & RSS:

The Web 2.0 News Release & Wire

| |Ve(_dSt|”q Video B'OQS

Corporate Blogs Expert Blogs
Changing Media Landscape

Web 2.0:
A Primer for PR Execs

Idea Blogs Blogger Outreach

Read/Write True Multimedia

User Generated Content

Lifesteaming  Hogs

Cyber Public Relations

Wikis
Social bookmarking

Applications

Social networks Social Media News Release e-Commerce

Slide sharing Social tagging Mobile Crowdsourcing
Social Media & Social Networking:
The Web 2.0 Press Pack & Contact Book PR 2.0: The Future
ARGs Video

Video sharing Document sharing
Communities

Social News Photo sharing 4
Open Innovation
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